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« Understand WHOlIives & The Village Drill

* Understand Social Impact and your position

* Know Scripts and Email Templates

» Know the back office (cards, PPTs, Flyers, etc.)

* Understand Race Against Time Events and business model
* Feel comfortable answering frequent questions

» Be ready.to hit the ground running



The founder,
John Renouard,

traveled to Africa
In 2010 and was
shocked at what
he saw...




He realized that women
And girls were enslaved
and consumed by the
task of fetching dirty
Water, day after day...



The answer to the
problem needed to be

simple and affordable.




We are working in
33 countries, with
dozens of partners, like
The Red Cross, Rotary
International, World Vision,
Samaritan’s Purse
& more.




" WE HAVE FACILITATED -
" THE CREATION OF MORE
* THAN 3,000 WELLS




We’re not fighting the
world water crisis because its easy,
we're fighting because

ITSHOULD
NOT EXIST.




LET'S

STOP

TALKING &

#just solve it



CORPORATE PRESENTATION

— START -







the act of bringing a positive and sustainable
change to a population in need.




x. WHAT YOUR CUSTOMERS SAY:

OF CUSTOMERS SAY THAT
THEY WOULD SWITCH BRANDS
DUE T0 SOCIAL IMPACT.

Cone Communications




OF THE WORKFORCE SAID THAT HAVING A SOCIAL
RESPONSIBILITY CONTRIBUED TO THEIR DECISION TO
WORK FOR A COMPANY. - Aftac study



OF BUSINESS LEADERS
RATED “SOCIAL IMPACT™ AS
CRITICAL TO THEIR BUSINESS

— Deloit Survey of Over 11,000 Business Leaders




and keep them!




and retain them!




good” well.

Do?”




Award Winning 501-c3 Nonprofit

Industry leader in providing water, health
and opportunities in developing countries

We develop Grassroots partnerships with
National organizations of all sizes across

the nation

Inventors of the Innovative Village Drill.






to eradicate scarce

and contaminated water
that needlessly kills

3.4 million people

every year.




IF YOU LAID THE BODIES DOWN SIDE BY SIDE THEY
WOULD STRETCH FROM SAN FRANCISCO TO NEW YORK
AND 100 MILES INTO THE ATLANTIC OCEAN.



WOMEN AND GIRLS WALK A AVERAGE OF _ .
4 MILESTO FETCH DIRTY WATER. 73
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THERE'S ACTUALLY MORE WATER
ON THE AFRICAN CONTINENT THAN
THERE IS IN AMERICA. o Groundwater

meters below ground level(mbgl)
I

B

B

- 50 - 100

100 - 250

-

British Geological Survey ©NERC 2011 All rights reserved




THE PROBLEM IS GETTING TO IT, 125 FEET UNDER THE GROUND.

|
stream

dirty ground water
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The good news is, a social responsibility model
doesn’t have to be difficult, and you don’t have to
start from scratch.

Our job is to implement and guide your
organization through the next 5 steps, A Turn-key
Social Impact Program that will enhance your brand,
your identity, and your company.
















WE'LL ORGANIZE AND RUN YOUR FIRST
“RACE AGAINST TIME™ EVENT

This 1s a fun one hour event that will synergize your employees and make others
aware of the GOOD vyou are doing in this world. It is a simple fundraiser that will
quickly raise enough funds to place two or more wells where they are needed!









One of our corporate partners
created a Legacy Hall where they
prominently display their mission
statement and a plaque announcing
their efforts to “bring clean water
to the villagers of Africa”.

Progress Mfg. Inc.
Mission

It is the mission of
Progress Mfg. to

Be a company where we work
in a way that empowers us to
provide for our families,
serve the Lord,

and leave a legacy of good.

‘ PROGRESS
MFG. INC.




GIVE YOUR EMPLOYEES MORE THAN'A PAYCHEC

97% of the workforce said that being involved in
a work sponsored, social cause contributed to
their level of fulfillment at work.
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MAKE YOUR BUSINESS MEANINGFUL

Social responsibility 1s now a key part of who you are as a business.
It will become natural to include and involve your customers and vendors
and erase the gap between the work and personal life of your employees.




JOIN OTHER “DOERS”

When you partner with WHOlives, you join
a larger family that has the audacity to solve one of the
largest and unjust problems facing our world today.




THINK ABOUT SUSTAINABILITY
AND YOUR COMPANY LEGACY

When it’s all said and done, people will remember

you more for what you did than for what you sold.
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BETTING STARTED -

HERE'S WHAT WE WILL DO:

1. Provide an email template to send to
your employees, announcing your
social impact program.

2.  Meet with employees to educate
them on your cause and their first
Race Against Time event.

3. Provide a social media packet
with 50+ memes, videos and a
deployment schedule.

4. Support your inhouse social impact
team to continue your mission over
the next 12 months.






brings the information, excitement and
awareness of the cause right to your
employees

helps to spread the word and let others
know about your Social Impact Cause

gives others the opportunity to support
your new challenge of making a
difference



Each participating team member
(employee) will go thru their contact list
and invite friends and family or even
customers or vendors to join your cause
and collectively (not individually) pledge
a minimum of $50 a month for 12 months.

(An employee could get 10 people to donate
$5/month or 2 people to donate $25/month.

10 EMPLOYEES X $50 X 12 MONTHS = $6000

15 employees x S50 x 12 months = $9,000




At WHOl1ves
we never ask people
to donate until it hurts,
but to only donate until
it feels really good.



CORPORATE PRESENTATION

- END -




“We should remember that good fortune
often happens when opportunity meets
with preparation.” - Thomas A. Edison




When people make a choice to change their loyalty because of a social cause, they seldom
let you know. They don't leave you a bad review, they just leave.

Please watch the short video above and learn a simple way to grow your business and, at and loyal custom
the same time, make an incredible social impact in the world.

Some call it the "silent killer", but

We're an award-winning NGO, and we're partnering with organizations around the ) .
most companies don't even realize

world. Our Social Impact Ambassadors are standing by to help you initiate a social impact
program that will change the way your employees and customers feel about your business,
and will also help solve the epidemic that's killing 3.4 million men, women and children
every year.

they're losing potential key
employees and customers because
of something they are NOT doing.

Click one of the buttons below to schedule an appointment to learn more. There are no
training or setup fees.

We look forward to partnering with you! Whenpeople maken dholee e change
their loyalty because of a social cause,
Melissa Moss. WHOlives they seldom let you know. They don't

Corporate Social Impact Director leave you a bad review, they just leave.
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OurMission  OurProjects  Getlinvolved  About Us

Ambassadors

L -ORI
Melissa Moss
Ambassador/Trainer

Cell: 801.787.7806
Email: Melissa@WHOlives.org
www.WHOives.org

N
We're not fighting the
world water crisis because its easy,
we're fighting because

ITSHOULD
NOT EXIST.

Hjust solve it

L= (ustsOLvEit )

WHOlive s is a trusted 50

We're thrilled to have you on the WHOIlives Impact Ambassador team! We
are reaching out to organizations across America and helping them h 1 s b d

achieve new levels of success as they adopt a social cause. Together we WWW. W O 1ve S ° O rg a_ I I I a_ S S a O r S
will take on one of the greatest challenges the world has ever known - A

sickness and death caused by scarce and contaminated water.

We're not in this fight because its easy, we're in it because it should not
exist. Everyone deserves access to clean water.

As organizations learn about the 3.4 million deaths that occur every year
due to scare and contaminated water, they will want to reach out to
friends and family in a Race Against Time event. Solving this epidemic
won't be easy, and to do it, we must all work together.

“l am only one, but | am one. | cannot do
everything, but | can do something.

- Edward Everett Hale

Be courageous in your efforts. Set a goal for at least one Race Against
Time event every month.



http://www.wholives.org/ambassadors

WHOLIVES CORPORATE WHOLIVES CORPORATE

PROGRAM Sle e S

Questions and Answers
The finishing touch!

Openings: Phone

Ambassador: “Hi this is (First & Last Name).”

“Do you have someone in charge of your social med'-‘"’” 2 A confused mind will never move; In other words, if a person still has questions,

“T was wondering if your company suppor*
“Who would I talk to about supporting a h
company?”
“Who would I talk to about doing a fundra
“Who would T talk to about marketing and

Business: “Can I ask what this is abot

*  “Yes, actually this is really cool. We have a
emplovee productivity and increase custon
“Who would be the best person to ta

or

“Yes, we are a non-profit organization that
find a social purpose to support. Bottom lir
customers loyal and employees engaged at
“Who would be the best person to ta

Business: So how does it work?

* “We help our clients discover their Purpos:
for Being. We turn that social purpose into
employee satisfaction, and simultaneously
“Doesn’t that sound Awesoime? Who
person to discuss this with?

WHOLIVES CORPORATE

SOCIAL[IT [ Yo

PROGRAM

Questions to Practice

Q: What is Corporate Social Responsibility? or Why do we need a Social Impact Program?
Q: There are lots of great efforts out there. Why should we choose WHOlives?

Q: Why are your services FREE?

Q: Who are you raising money for?

Q: Our company isn't the right size to get involved with a program like this.
Q: Why is the donation amount $5?

Q: Can 1 give more than $5/month?

Q: We already support a non-profit.

Q: I've never heard of WHOlives before.

Q: I'm too busy or we are too busy to do anything like this.

Q: We don’t have the space here to do a race against time event.

e L

[ commitment. If someone is hesitating, discover

s/fears, that are still lingering.

 their questions well, they will easily commit to the
an. Just keep digging to eliminate all their
o1 have them completely on-board.

below should be memorized, so when a question is
tice, clear response, giving confidence and removing

tial Responsibility? or Why do we need
frogram?

) as a Corporate Social Responsibility (CSR), other times

act. Research over the last few years shows that being

I cause is a critical key ingredient for business success.
considering where to work, customers become more

e to highlight organizations with a social cause.

1e way businesses approach social impact programs and

- just feel like it’s “nice-to-have” for marketing

al business priority.

efforts out there. Why should we choose
rves access to clean water. Your partnering with

lve the world’s most critical need, access to clean,
arly 10 years of experience, we've helped large and




« 8% of any donation you bring into the organization

« RACE AGAINST TIME Event
- 100% of second month’s donations or
- 10% of any one time donation

e Paid through Gusto, our online HR platform
1. We add you in the system
(full name, email, city, state)
2. You put in your information






