


Melissa Moss

We’re glad you’re here…

Corporate Social Impact Director





! Understand WHOlives & The Village Drill
! Understand Social Impact and your position
! Know Scripts and Email Templates
! Know the back office (cards, PPTs, Flyers, etc.)
! Understand Race Against Time Events and business model
! Feel comfortable answering frequent questions
! Be ready to hit the ground running 



The founder, 
John Renouard, 
traveled to Africa
In 2010 and was
shocked at what 
he saw…



He realized that women
And girls were enslaved
and consumed by the
task of fetching dirty
Water, day after day…



The answer to the 
problem needed to be 
simple and affordable. 



We are working in 
33 countries, with 

dozens of partners, like 
The Red Cross, Rotary 

International, World Vision, 
Samaritan’s Purse 

& more.  













the act of bringing a positive and sustainable 
change to a population in need.



- Cone Communications

WHAT YOUR CUSTOMERS SAY:



WHAT YOUR EMPLOYEES SAY:

– Aflac Study



WHAT BUSINESS LEADERS SAY:

– Deloit Survey of Over 11,000 Business Leaders



and keep them!



and retain them!



Do ”good” well. 



• Award Winning 501-c3 Nonprofit

• Industry leader in providing water, health 
and opportunities in developing countries

• We develop Grassroots partnerships with 
National organizations of all sizes across 
the nation

• Inventors of the Innovative Village Drill. 





to eradicate scarce 
and contaminated water 
that needlessly kills 
3.4 million people 
every year. 

.



If you laid the bodies down side by side they 
would stretch from San Francisco to New York 

and 100 miles into the Atlantic Ocean.





















The good news is, a social responsibility model 
doesn’t have to be difficult, and you don’t have to 
start from scratch.

Our job is to implement and guide your 
organization through the next 5 steps, A Turn-key 
Social Impact Program that will enhance your brand, 
your identity, and your company.

that will enhance your brand, 



We Establish a social mission

Our goal is to help eradicate scarce 
and contaminated water that needlessly kills 

3.4 million people every year.



You’ll decide the level of impact 
you want to have and WE will establish 
a custom program to meet your goals.  



Invite a few employees to volunteer a small amount of time 
to be the liaison and help us kick-start your social impact program.



Together we will engage, motivate and involve your 
employees every step of the way so they will feel the effects 
of the impact and fully embrace what you are fighting for.



This is a fun one hour event that will synergize your employees and make others 
aware of the GOOD you are doing in this world. It is a simple fundraiser that will 

quickly raise enough funds to place two or more wells where they are needed! 







One of our corporate partners 
created a Legacy Hall where they 
prominently display their mission 

statement and a plaque announcing 
their efforts to “bring clean water 

to the villagers of Africa”. 



97% of the workforce said that being involved in 
a work sponsored, social cause contributed to 

their level of fulfillment at work.



Social responsibility is now a key part of who you are as a business.
It will become natural to include and involve your customers and vendors 
and erase the gap between the work and personal life of your employees. 



When you partner with WHOlives, you join 
a larger family that has the audacity to solve one of the 
largest and unjust problems facing our world today.



When it’s all said and done, people will remember 
you more for what you did than for what you sold. 



1. Set a time to gather your employees 
together to announce your social 
impact efforts.

2. Select a small inhouse social impact 
team to help coordinate events, post 
on social media and keep employees 
engaged.

3. Send an email to employees to get 
the ball rolling.

4. Set a date for your first event. 

1. Provide an email template to send to 
your employees, announcing your 
social impact program.

2. Meet with employees to educate 
them on your cause and their first 
Race Against Time event.

3. Provide a social media packet 
with 50+ memes, videos and a 
deployment schedule.

4. Support your inhouse social impact 
team to continue your mission over 
the next 12 months. 





! brings the information, excitement and 
awareness of the cause right to your 
employees

! helps to spread the word and let others 
know about your Social Impact Cause 

! gives others the opportunity to support 
your new challenge of making a 
difference



Each participating team member 
(employee) will go thru their contact list 
and invite friends and family or even 
customers or vendors to join your cause 
and collectively (not individually) pledge 
a minimum of $50 a month for 12 months. 

(An employee could get 10 people to donate 
$5/month or 2 people to donate $25/month.

15 employees x $50 x 12 months = $9,000



At WHOlives
we never ask people 

to donate until it hurts, 
but to only donate until 

it feels really good. 





“We should remember that good fortune 
often happens when opportunity meets 
with preparation.” – Thomas A. Edison



When people make a choice to change their loyalty because of a social cause, they seldom 
let you know. They don't leave you a bad review, they just leave.

Please watch the short video above and learn a simple way to grow your business and, at 
the same time, make an incredible social impact in the world.

We're an award-winning NGO, and we're partnering with organizations around the 
world. Our Social Impact Ambassadors are standing by to help you initiate a social impact 
program that will change the way your employees and customers feel about your business, 
and will also help solve the epidemic that's killing 3.4 million men, women and children 
every year.

Click one of the buttons below to schedule an appointment to learn more. There are no 
training or setup fees.

We look forward to partnering with you!

Melissa Moss, WHOlives
Corporate Social Impact Director





www.wholives.org/ambassadors

http://www.wholives.org/ambassadors




• 8% of any donation you bring into the organization

• RACE AGAINST TIME Event
- 100% of second month’s donations or
- 10% of any one time donation

• Paid through Gusto, our online HR platform
1. We add you in the system 

(full name, email, city, state)
2. You put in your information 




