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! Using the Ambassador Resource Page
! Reaching out to Organizations (Email & LinkedIn)
! Using Social Media
! Race Against Time Events
! Mobile Cause (Keeping Track of Funds Raised)
! Onboarding



www.wholives.org/ambassadors

This is your ”go-to” page 
For all ambassador resources: 

! Marketing Materials
! Mailchimp Instructions
! Business Card Instructions
! Social Media Materials
! Scripts
! Questions & Answers
! Race Against Time Forms

http://www.wholives.org/ambassadors
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Which will your choose to contact?
! Company size
! City
! Industry
! Private, public, partnership, etc.

Other Ways to Target Specifics
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1. Call to find the right contact person
2. Get email for contact person
3. Send email using template with video
4. Call to follow-up on email & explain the 

benefits of the Corporate Social Impact 
Program

5. Schedule 15-20 minute face-to-face meeting 
and show ppt presentation 

6. Set up a time for the Race Against Time Event 





1. Download Mailchimp tutorial at:
www.WHOlives.org/ambassadors

2. Upload .CVS file (100 leads in your area)
3. Check stats in 24 hours
4. Call those who opened email
5. Call those who didn’t open email
6. Send second email
7. Call those who opened
8. Call those who didn’t open
9. Delete ”no response” emails or add follow-up

http://www.wholives.org/ambassadors


Watch this video at: https://vimeo.com/298099224

https://vimeo.com/298099224


1. Research and connect with 
decision-makers

2. Use instructions found at:
www.WHOlives.org/ambassadors

3. Be respectful and professional

http://www.wholives.org/ambassadors


1. Use your existing LinkedIn, 
Facebook & Instagram account

2. Post about WHOlives every 
Wednesday on “Water Wednesday”

3. Use Social Media Packet at:
www.WHOlives.org/ambassadors

http://www.wholives.org/ambassadors




• Presentation in 60-90 minutes or less
• 10+ people needed for event 
• Each person responsible for $50 in recurring donations
• Goal is to raise money for 2 or more wells



The first Race Against Time Event 
should be put on within the first 
week of the meeting with the 
business decision maker



• 12 month recurring donation to 
WHOlives from sponsors

• Organizations can put on as many 
Race Against Time Events per year 
as they wish. 



Mobile Cause is the fundraising software we use to make 
donating simple for the organization and people that join 
our effort.

You have been assigned a unique code: JustSolveIt__. 

This code must be used in all your events on your 
donation card and with any invitation to donate, so you 
are credited for all funds you raise.  

This is the back of your 
business card. Write your 
assigned number here.
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• Your first Race Against 
Time Event can be creative!

•Practice with friends or 
family,  or a business where 
you have a connection

•Get your first event 
scheduled. We’ll walk you 
through the process and 
make sure you have all the 
materials you need!



1. Have you responded to the invitation to set up 
your WHOlives email?

2. Have your received your invitation to onboard 
from Gusto, our online HR Assistant? Automatic 
payments from your fundraising efforts will go to 
the banking account you specify, once a month.

3. Did you get your Ambassador number for 
Mobile Cause? Use this for all the online 
donations you receive.

4. Are you ready to use your personal MailChimp
Account to send out emails?

5. Have you ordered your business card online with 
Vista Print?




